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"The kimono proclaims itself the national costume of Japan and is duly recognized as such throughout the world. Yet today the 

kimono is said to be dying, to be utterly too cumbersome for modern life, to be as elegantly anachronistic as the conservative old 

ladies or geisha who wear it" (Dalby, 2001, p. 3). In this introduction the anthropologist Liza Dalby, who spent one year training and 

working as a geisha in Japan, acutely summarizes the current image of the kimono. 

 

The kimono in contemporary society indeed plays a marginalized role, yet continues to be worn mostly on formal occasions such as 

weddings, funerals, coming-of-age days, and for tea ceremonies. Due to the relevance of the kimono on festive occasions, it seems 

unlikely that the kimono will vanish entirely. 

 

In this article I will focus on the following research questions. I will investigate the reasons why the kimono is being kept alive in 

contemporary Japan despite often being perceived as an anachronism. To be more precise, I intend to discuss the kimono as a 

group-oriented activity and I will also explore how it is perceived as a national symbol. Furthermore, I argue that the kimono is 

closely related to consumption. Not only does the purchase of the garment itself involves consumption, but also the appropriate 

training of how to wear a kimono (kitsuke) is related to the consumption of education and experience. Moreover, the kimono fulfills 

an important role of being a symbol of social distinction. 
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